
Bibliography 

 126 

BIBLIOGRAPHY 

 

Ablett, J., Baijal, A., Beinhocker, E., Bose, A., Farrell, D., Gersch, U., et al. (2007). 

The ‘Bird of Gold’: The Rise of India’s Consumer Market. New York: 

McKinsey Global Institute. 

Ackoff, R. L. (1989). From data to wisdom. Journal of applied systems analysis, 16 

(1), 3-9. 

Adidam, P. T., Banerjee, M., & Shukla, P. (2012). Competitive intelligence and firm's 

performance in emerging markets: an exploratory study in India. Journal of 

Business & Industrial Marketing, 27 (3), 242-254. 

Adidam, P. T., Gajre, S., & Kejriwal, S. (2009). Cross-cultural competitive 

intelligence Strategies. Marketing Intelligence & Planning, 27 (5), 666-680. 

Aguilar, F. J. (1967). Scanning the business environment. New York: Macmillan,. 

Albertsen, O., & Lueg, R. (2014). The balanced scorecard’s missing link to 

compensation: a literature review and an agenda for future research. Journal of 

Accounting and Organizational Change, 10 (4), 431-465. 

Badr, A. (2003). The Role of Competitive Intelligence in Formulating Marketing 

Strategy. Leicester UK: De Montfort University. 

Barney, J. (1991). Firm Resources and Sustained Competitive Advantage. Journal of 

Management, 17 (1), 99-120. 

Blenkhom, D. L., & Fleisher, C. S. (2005). Competitive Intelligence and Global 

Business. Greenwood Publishing Group. 

Bloomberg. (2011, September 20). Retrieved December 15, 2016, from www. 

bloomberg.com: https://www.bloomberg.com/news/photo-essays/2011-09-

20/famous-cases-of-corporate-espionage 



Bibliography 

 127 

Bonthous, J. M. (1996). Intelligence as Learning. Competitive Intelligence Review, 7, 

49-59. 

Bose, R. (2008). Competitive intelligence process and Tools for intelligence analysis. 

Industrial Management & Data system, 108 (4), 510-528. 

Bridson, K., Evans, J., Mavondo, F., & Minkiewicz, J. (2013). Retail Brand 

Orientation, Positional Advantage and Organisational Performance. The 

International Review of Retail, Distribution and Consumer Research, 23 (3), 

245-264. 

Britt, P. (2006). The new competitive intelligence: raising the confidence quotient. 

KMWorld, 15 (10), 10-12. 

Brynjolfsson, E., Hu, Y. J., & Rahman, M. S. (2013). Competing in the Age of 

Omnichannel Retailing. MIT Sloan Management Review, 54 (4), 23-29. 

Calof, J. L., & Breakspear, A. (1999). Competitive Intelligence Practices of Canadian 

Technology Firms. Ottawa. 

Calof, J. L., & Dishman, P. (2002). The intelligence process: front-end to strategic 

planning. Working paper . 

Calof, J. L., & Wright, S. (2008). Competitive intelligence A practitioner, academic 

and inter-disciplinary perspective. European Journal of Marketing, 42 (7/8), 

717-730. 

Campbell, D. T., & Fiske, D. W. (1959). Convergent and discriminant validation by 

the multitrait-multimethod matrix. Psychological Bulletin, 56 (2), 81-105. 

Cartwright, D. L., Boughton, P. D., & Miller, S. W. (Winter 1995). Competitive 

Intelligence Systems: Relationships To Strategic Orientation And Perceived 

Usefulness. Journal of Managerial Issues, 7(4), 420-434. 

Chen, H., Chau, M., & Zeng, D. (2002). CI Spider: a tool for competitive intelligence 

on the Web. Decision Support Systems, 34 (1), 1-17. 



Bibliography 

 128 

Churchill, G. A. (1979). A Paradigm for Developing Better Measures of Marketing 

Constructs. Journal of Marketing Research, 16 (1), 64-73. 

Clerc, P. (2009). The Role of the CCI in the French Competitive Intelligence System. 

1st Portuguese French Meeting. Porto Portugal. 

Conant, J. S., Smart, D. T., & Solano-Mendez, R. (1993). Generic Retailing Types, 

Distinctive Marketing Competencies, and. Journal of Retailing, 69 (3). 

Contractor, F. J., Kumar, V., & Kundu, S. K. (2007). Nature of the relationship 

between international expansion and performance: The case of emerging 

market firms. Journal of World Business, 42 (4), 401–417. 

Cooper, D. R., Schindler, P. S., & Sharma, J. K. (2012). Business Research Methods. 

Chennai: McGraw Hill Education(India) Private Limited. 

Crane, A. (2005). In the Company of Spies: When Competitive Intelligence Gathering 

Becomes Industrial Espionage. Business Horizons, 48 (3), 233-240. 

David, F. R., David, F. R., & David, M. E. (2013). Strategic Management Concepts 

and Cases: A Competitive Advantage Approach (17th ed.). Pearson. 

Dedijer, S. (1994). Governments Business Intelligence- A Pioneering Report from 

France. Competitive Intelligence Review, 5 (3), 45-47. 

Dess, G. G., & Robinson, R. B. (1984). Measuring Organizational Performance in the 

Absence of Objective Measures: The Case of the Privately-Held Firm and 

Conglomerate Business. Strategic Management Journal, 5 (3), 265-273. 

Dishman, P. L., & Calof, J. L. (2008). Competitive Intelligence: A Multiphasic 

Precedent to Marketing Strategy. European Journal of Marketing , 

42(7/8),766-785. 

Dixon, J. R. (1990). The new performance challenge: Measuring operations for 

world-class competition. Irwin Professional Pub. 



Bibliography 

 129 

Ethiraj, S. K., Kale, P., Krishnan, M. S., & Singh, J. V. (2005). Where do capabilities 

come from and how do they matter? A study in the software service Industry. 

Strategic Management Journal . 

Fahey, L. (2007). Connecting strategy and competitive intelligence: refocusing 

intelligence to produce critical strategy inputs. Strategy and Leadership, 35 

(1), 4-12. 

Fair, W. R. (1966). The Corporate CIA—A Prediction of Things to Come. 

Management Science, 12 (10), 489-503. 

Fatoki, O. (2014). The Competitive Intelligence Activity of Immigrant Entrepreneurs 

in South Africa. Mediterranean Journal of Social Science , 38(1) 1-8. 

Ferguson, N. (1998). The World's Banker: The history of the house of Rothschild. 

Weidenfeld & Nicolson London. 

Fleisher, C. S. (2008). Using Open Source Data in Developing Competitive and 

Marketing Intelligence. European Journal of Marketing , Vol. 42 Iss: 7/8, 

pp.852 - 866. 

Fleisher, C. S., & Bensoussan, B. E. (2007). Business and competitive analysis . 

Upper Saddle River, NJ: FT Press. 

Fleisher, C. S., & Wright, S. (2009). Examining Differences in Competitive 

Intelligence Practice: China , Japan and West. Thunderbird International 

Business Review, 51 (3). 

Fornell, C., & Larcker, D. F. (1981). Structural Equation Models with Unobservable 

Variables and Measurement Error: Algebra and Statistics. Journal of 

Marketing Research, 18 (3), 382-388. 

Frishammar, J. (2002). Characteristics in information processing approaches. 

International Journal of Information Managemen, 22, 143-156. 

Ghose, A. (2007). Competitive Intelligence An Introduction. The ICFAI University 

Press. 



Bibliography 

 130 

Ghoshal, S., & Westney, D. E. (1991). Organizing competitor analysis systems. 

Strategic Management Journal, 12 (1), 17-31. 

Gilad, B. (2011). Strategy without intelligence, intelligence without strategy. Business 

Strategy Series, 12 (1), 4-11. 

Gilad, B. (2008). The Future of Competitive Intelligence: Contest for the Profession's 

Soul. Competitive Intelligence Magazine, 11 (5). 

Global Intelligence Alliance . (2007a). Market intelligence for the strategy and 

planning process. GIA White paper . 

Global Intelligence Alliance. (2007b). Market Intelligence in large companies – 

global study. White Paper . 

Groom, J. R., & David, F. R. (2001). Competitive Intelligence Activity Among Small 

Firms. SAM Advanced Management Journal, 66(1), 12-20. 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2015). Multivariate Data 

Analysis. (7, Ed.) Noida: Pearson India Education Service Pvt. Ltd. 

Herschel, R. T., & Jones, N. E. (2005). Knowledge Management and Business 

Intelligence : The importance of Integration. Journal of Knowledge 

Management, 9 (4), 45-55. 

IBEF. (2016, September,). Retrieved December 8, 2016, from 

http://www.ibef.org/industry/retail-india.aspx 

Ikeya, N., & Ishikawa, K. (2001). The Japanese intelligence culture. Competitive 

Intelligence Review, 12 (4), 51-56. 

Johnson, J., & Tellis, G. J. (2008). Drivers of success for market entry into China and 

India. Journal of Marketing, 72 (3), 1-13. 

Jonathan L. Calof, Sheila Wright. (2008). Competitive Intelligence A Practitioner, 

Academic and Inter-disciplinary Perspective. European Journal of Marketing , 

Vol. 42 Iss: 7/8, pp.717 - 730. 



Bibliography 

 131 

Kahaner, L. (1998). Competitive Intelligence: How to Gather,Analyze and Use 

Information to Move your Business to the Top. New York: Touchstone. 

Kaplan, R. S., & Norton, D. P. (1992). The balance scorecard – measures that drive 

performance. Harvard Business Review, 78, 167-176. 

Kara, A., Spillan, J. E., & DeShields, O. W. (2005). The Effect of a Market 

Orientation on Business Performance: A Study of Small-Sized Service 

Retailers Using MARKOR Scale. Journal of Small Business Management, 43 

(2), 105-118. 

Kelley, W. T. (1965). Marketing Intelligence for Top Management. Journal of 

Marketing, 29 (4), 19-24. 

Kenny, D. A. (2015, November 24). http://davidakenny.net/cm/fit.htm. Retrieved June 

28, 2018, from http://davidakenny.net: http://davidakenny.net/cm/fit.htm 

Koseoglu, M. A., Chan, E. S., Okumus, F., & Altin, M. (2019). How do hotels 

operationalize their competitive intelligence efforts into their management 

processes? Proposing a hoistic model. International Journal of Hospitality 

Management, 83, 283-292. 

Koseoglu, M. A., Karayormuk, K., Parnell, J. A., & Menefee, M. L. (2011). 

Competitive intelligence : evidennce from Turkish SMEs. Internationa 

Journal of Entrepreneurship and Small Business, 13(3). 

Koseoglu, M. A., Ross, G., & Okumus, F. (2015). Competitive intelligence practices 

in hotels. International Journal of Hospitality Management, 53, 161-172. 

Kotler, P., Armstrong, G., Agnihotri, P. Y., & Haque, E. u. (2010). Principles of 

Marketing A South Asian Perspective. (13, Ed.) Pearson Education Inc. 



Bibliography 

 132 

Kotler, P., Keller, K. L., Koshy, A., & Jha, M. (2009). Marketing Management A 

South Asian Perspective. (13, Ed.) Pearson. 

KPMG. (2017). Global Retail Trends 2017. KPMG. 

Leedy, P. D., & Ormrod, J. E. (2013). Practical research: planning and design (10 

ed.). Pearson. 

Liebowitz, J. (2006). Strategic Intelligence-Business Intelligence, Competitive 

Intelligence and Knowledge Management. Boca Raton: Auerbach 

Publications. 

Little, R. J. (1988). A Test of Missing Completely at Random for Multivariate Data 

with Missing Values. Journal of the American Statistical Association, 83 

(404), 1198-1202. 

Liu, C., & Oppenheim, C. (2006). Competitive Intelligence and the Development 

Strategy of Higher Education in Tianjin, China. Information Development, 22 

(1), 58-63. 

Live Mint E-Paper. (2016, July 07). Retrieved December 13, 2016, from 

www.livemint.com: 

http://www.livemint.com/Companies/Ig34ixeE1nJZAjMSl5Wg0O/So-what-

is-the-state-of-Indias-online-retail-market-anyway.html 

MacCallum, R. C., Browne, M. w., & Sugawara, H. M. (1996). Power Analysis and 

Determination of Sample Size for Covariance Structure Modeling. 

Psychological Methods, 1 (2), 130-149. 

Malhotra, N. K., & Dash, S. (2013). Marketing Research An Applied Orientation (6 

ed.). Delhi: Pearson Education . 

Maltz, E., & Kohli, A. K. (1996). Market Intelligence Dissemination across 

Functional Boundaries. Journal of Marketing Research, 33 (1). 



Bibliography 

 133 

Martinez-Simarro, D., Devece, C., & Llopis-Albert, C. (2015). How information 

systems strategy moderates the relationship between business strategy and 

performance. Journal of Business Research, 68 (7), 1592–1594. 

Megicks, P. (2005). Levels of strategy and performance in UK small retail businesses. 

Management Decision, 45 (3), 484-502. 

Mitchell, R. K., Agle, B. R., & Wood, D. J. (1997). Toward a theory of stakeholder 

identification and salience: defining the principle of who and what really 

counts. The Academy of Management Review, 22 (4), 853-886. 

Montgomery, D. B., & Weinberg, C. B. (1979). Toward Strategic Intelligence 

Systems. Journal of Marketing, 43 (4), 41-52. 

Nakagawa, J. (1993). Intelligence in Japan Perspective on competitive intelligence. 

Narver, J. C., & Slater, S. F. (1990). The effect of a market orientation on business 

profitability. Journal of marketing, 54(4), 20-35. 

National Capital Region Planning Board. (n.d.). Retrieved August 8, 2017, from 

ncrpb.nic.in: ncrpb.nic.in/ncrconstituent.html 

Nemutanzhela, P., & Tiko, I. (2011). A framework for enhancing the information 

systems innovation: using competitive intelligence. Electronic Journal of 

Information Systems Evaluation,, 2 (14), 242. 

Oh, L.-B., Teo, H.-H., & Sambamurthy, V. (2012). The Effects of Retail Channel 

Integration through the use of Information Technologies on Firm Performance. 

Journal of Operations Management,, 30 (5), 368-381. 

Panigyrakis, G. G., & Theodoridis, P. K. (2009). Internal Marketing Impact on 

Business Performance in a Retail Context. International Journal of Retail & 

Distribution Management, 37 (7), 600-628. 

Parlby, D. (1997). Intelligence Information for High Performance Company: A 

Business Guide to Enhance Decision Making. KPMG Consulting. 



Bibliography 

 134 

Pearce, F. T. (1976). Business Intelligence Systems: The Need , Development and 

Integration. hdustriai’ Marketing Management, 5 (2-3), 115-138. 

Pelsmacker, P. D., Muller, M.-L., Viviers, W., Saayman, A., Cuyvers, L., & Jegers, 

M. (2006). Competitive intelligence practices of South African and Belgian 

exporters. Marketing Intelligence & Planning, 23 (6), 606-620. 

Porter, M. E. (1980). Competitive Strategy: Techniques of Analyzing Industries and 

Competitors,. New York: The Free Press,. 

Pradhan, S. (2011). Retailing Management Text & Cases (3rd ed.). New Delhi : Tata 

McGraw Hill Education Private Limited . 

Prescott, J. E. (1999). The evolution of competitive intelligence: designing a process 

for action. Proposal Management . 

Qiu, T. (2008). Scanning for Competitive Intelligence: A Managerial Perspective. 

European Journal of Marketing , Vol. 42 Iss: 7/8, pp.814 - 835. 

Rapp, A., Agnihotri, R., & Baker, T. L. (2011). Conceptualizing Salesperson 

Competitive Intelligence: An Individual-Level Perspective. Journal of 

Personal Selling & Sales Management, 31 (2). 

Research and Markets. (2016, April 1). Overview & Evolution of the Global Retail 

Industry. Retrieved September 9, 2017, from Research and MArkets: 

https://www.researchandmarkets.com/research/tqh2xb/overview_and 

Retailers Association of India. (2015). Think India Think Retail. 

Richard, P. J., Devinney, T. M., Yip, G. S., & Johnson, G. (2009). Measuring 

Organizational Performance as a Dependent Variable:Towards methodological 

best performance. Journal of Mangement . 

Roy, P. C. (1999). Industrial Espionage and Competitive Intelligence: One You Do; 

One You Do Not. Journal of Workplace Learning, 11 (2), 53-59. 



Bibliography 

 135 

Saayman, A., Pienaar, J., Pelsmacker, P. d., Viviers, W., Cuyvers, L., Muller, M. M., 

et al. (2008). Competitive intelligence construct exploration, validation and 

equivalence. Aslib Proceedings: New Information Perspectives, 60 (4), 383-

411. 

Slater, S. F., & Narver, J. C. (1994). Market orientation, customer value, and superior 

performance. Business horizons, 37(2), 22-28. 

Sawka, K. A., Frances, D. B., & Herrin, J. P. (1996). Evaluating business intelligence 

systems: how does your company rate? Competitive Intelligence Review, 7 (1), 

S65-S68. 

Saxby, C. L., Nitse, P. S., & Dishman, P. L. (2002). Environmental scanning and 

organizational culture. Marketing Intelligence & Planning, 20 (1), 28-34. 

Schwarz, J. O. (2007). Competitive Intelligence : A Field of Futurists. Futures 

Research Quarterly . 

Sharma, S., Mukherjee, S., Kumar, A., & Dillon, W. R. (2005). A simulation study to 

investigate the use of cutoff values for assessing model fit in covariance 

structure models. Journal of Business Research, 58 (07), 935-943. 

Slater, S. F., & Narver, J. C. (2000). Intelligence generation and superior customer 

value. Academy of Market science Journal, 28 (1). 

Smith, J. R. (2012). Competitive Intelligence Behaviour and Attitude Antecedents in 

Franch Small and Medium Sized Enterprises in a Funded Intervention 

Environment. De Montfort University, Leicester United Kingdom. 

Smith, J. R., Wright, S., & Pickton, D. (2011). Competitive Intelligence Programmes 

for SMEs in France: Evidence of Changing Attitude. Journal of Strategic 

Marketing, 18 (7), 523-536. 

Smith, J., & Kossou, L. (2008). The emergence and uniqueness of competitive 

intelligence in France. Journal of Competitive Intelligence and Management, 4 

(3), 63-85. 



Bibliography 

 136 

Subramanian, R., & Ishak, S. T. (1998). Competitor analysis practices of US 

companies: an empirical investigation. Management International Review, 38 

(1), 7-23. 

Taherdoost, H. (2016). Validity and Reliability of the Research Instrument; How to 

Test the Validation of a Questionnaire/Survey in a Research. International 

Journal of Academic Research in Management, 5 (3), 28-36. 

Tao, Q., & Prescott, J. E. (2000). China: Competitive intelligence practices in an 

emerging market environment. Competitive Intelligence Review, 11 (4). 

The Economist Intelligence Unit Limited. (2017, April 10). http://country.eiu.com. 

Retrieved September 18, 2017, from http://eiu.com: 

http://country.eiu.com/china 

The Richest. (2015, February 19). Retrieved December 15, 2016, from The Richest 

Web Site: http://www.therichest.com/rich-list/10-of-the-most-infamous-cases-

of-industrial-espionage/ 

 Indian Ministry of Labour and Employement. (2016). The Shops and Establishments 

(Regulation of Employment and Conditions of Service) Bill 2016. Ministry of 

Labour and Employement. 

Trim, P. R., & Lee, Y.-l. (2008). A strategic marketing intelligence and multi‐

organisational resilience framework. European Journal of Marketing, 42 (7/8), 

731-745. 

Venkatraman, N., & Ramanujam, V. (1986). Measurement of Business Performance 

in Strategy Research : A Comparison of Approaches. Academy of management 

Review, 11 (4), 801-814. 

Verhoef, P. C., Kannan, P. K., & Inman, J. J. (2015). From Multi-Channel Retailing 

to Omni-Channel Retailing. Journal of Retailing, 91 (2), 174-181. 



Bibliography 

 137 

Viviers, W., Saayman, A., Muller, M. L., & Calof, J. (2002). Competitive Intelligence 

Practices: A South African Study. South African Journal of Business 

Mangement, 33 (3). 

Viviers, W., Saayman, A., Muller, M. L., & Calof, J. L. (2002). Competitive 

intelligence practices: a South African study. South African Journal for 

Business Management, 33 (3), 27-37. 

Walle, A. H. (1999). From Marketing Research to Competitive Intelligence : Useful 

Generalization or loss of focus? Management Decision, 37 (6), 519-525. 

Wang, C. H., & Luis A, J. B. (2013). Does Competitive Intelligence Matter? An 

Anthropological Way of Thinking. International Journal of Business 

Anthropology, 4 (2). 

Wernerfelt, B. (1984). A Resource-based View of the Firm. Strategic Management 

Journal, 5, 171-180. 

World Bank. (2017). Data: World Bank. Retrieved 12 20, 2018, from World Bank 

Website: http://data.worldbank.org/data-catalog/GDP-ranking-table 

Wright, S., & Calof, J. L. (2006). The Quest for Competitive, Business and Marketing 

Intelligence: A Country Comparison of Current Practices. European Journal 

of Marketing, 40 (5/6), 453-465. 

Wright, S., Eid, E. R., & Fleisher, C. S. (2009). Competitive intelligence in practice: 

empirical evidence from the UK retail banking sector. Journal of Marketing 

Management, 25, 941-964. 

Wright, S., Pickton, D. W., & Callow, J. (2002). Competitive intelligence in UK 

firms: a typology. Marketing Intelligence & Planning, 20 (6), 349-360. 

Xie, X., & Jin, X. (2011). The Evolution of Competitive Intelligence in China. 

Journal of Intelligence Studies in Business (1), 65-75. 



Bibliography 

 138 

Yap, C. S., Rashid, M. Z., & Sapuan, D. A. (2013). Perceived environmental 

uncertainity and competitive intelligence practice. VINE: The journal of 

information and Knowledge Management System, 43 (4), 462-481. 

Zangoueinezhad, A., & Moshabaki, A. (2009). The role of structural capital on 

competitive intelligence. Industrial Management & Data Systems , 109 (2), 

262-280. 

Zikmund, W. G. (2003). Business Research Methods (7 ed.). New Delhi: Cenage 

Learning. 


