
90 
 

 
 
 
 

Bibliography 

Ahmed, M. (2011). Students’ exposure to political news on the internet and political  

awareness: A comparison between Germany and Egypt (Doctoral dissertation, 

Technical University of Dresden, Germany). Retrieved April 2, 2018, from 

http://www.qucosa.de/fileadmin/data/qucosa/documents/8441/Mohamed_Ahmed_ph

D_Dissertation.pdf 

Archetti, C. (2012). The impact of new media on diplomatic practice: An evolutionary model of 

change. The Hague Journal of Diplomacy, 7(2), 181-206. 

Artz, B. L. (1997). Social power and the inflation of discourse: The failure of popular 

hegemony in Nicaragua. Latin American Perspectives, 24(1), 92-113. 

Barber, B. R. (1984). Strong Democracy: Participatory Politics for the New Age. Berkeley: 

University of California Press. 

Baron, N. (2008). Always on: Language in an online and mobile world, Oxford: Oxford 

University Press. 

Baudrillard, J. (1994). Simulacra and simulation. Ann Arbor, Michigan: The University of 

Michigan Press. 

Castells, M. (2007). Communication, power and counter-power in the network 



91 
 

 
 
 
 

society. International Journal of Communication, 1(1), 29. 

Castells, M. (2009) Communication Power, Oxford University Press, Oxford Dahl, Robert 

(1971) Polyarchy. New Haven: Yale University Press. 

Crossely, N. (2002). Making sense of social movements. Buckingham, Philadelphia: Open 

University Press. 

Dahl. R. (1971). Polyarchy: Participation and Opposition. Yale: Yale University Press.  

Dahlgren, P. (2009). Media and political engagement: Citizens, communication and democracy, 

Cambridge: Cambridge University Press. 

Dahlgren, P. (2013). The political web: Media, participation and alternative democracy. 

Denton, R. E., & Woodward, G. C. (1990). Political communication in America. Praeger 

Publishers. 

Diamond, L. (2003). Defining and developing democracy. In R. Dahl, I. Shapiro, & J. A. 

Cheibub (Eds.), The democracy sourcebook (pp. 29-39). London, England: The MIT 

Press. 

Diamond, L. (2003). Defining and developing democracy. In R. Dahl, I. Shapiro, & J. A. 

Cheibub (Eds.), The democracy sourcebook (p. 35). London, England: The MIT Press. 

 



92 
 

 
 
 
 

Easton, David (1965). A Systems Analysis of Political Life, New York: Wiley. 

Enli, G. S., & Skogerbø, E. (2013). Personalized campaigns in party-centred politics: Twitter and 

Facebook as arenas for political communication. Information, Communication & 

Society, 16(5), 757-774. 

Fishkin, James S. (2009). When the people speak. Deliberative democracy and public 

consultation. Oxford University Press. 

Fuchs, D., & Zittel, T. (2007). Participatory Democracy and Political Participation. Can 

Participatory Engineering Bring Citizens Back In. London: Routledge. 

GlobalWebIndex.India, Social Network Penetration (2018). Penetration of leading social 

networks in India as of 3rd quarter 2017, Digital in 2018: Southern Asia, 87: We Are 

Social. In Statista- The Statistics Portal. Retrieved February 10, 2018 from 

https://www.statista.com/statistics/284436/india-social-network-penetration/ 

Graber, D. A. (1981). Political languages. In D. Nimmo & K. Sanders (Eds.), Handbook of 

political communication, (pp. 195-224). Beverly Hills, C.A: Sage. 

Habermas, J. (1991). The structural transformation of the public sphere: An Inquiry into a 

category of bourgeois society (J. Habermas & F. Lawrence, Trans.). Cambridge: MIT 

Press. (Original work published 1962) 

Habermas, J. (1998). Between facts and norms: contributions to a discourse theory of law and 

https://www.statista.com/statistics/284436/india-social-network-penetration/


93 
 

 
 
 
 

democracy (W. Rehg Trans.). Cambridge: MIT Press. (Original work published in 1992) 

Jackson, N. Lilleker, D. (2011). Microblogging, constituency service and impression 

management: UK MPs and the use of Twitter. The Journal of Legislative Studies. 17(1). 

86-105. 10.1080/13572334.2011.545181 

Johnson, D. W. (2011). Campaigning in the twenty-first century: A whole new ballgame?. New 

York:Routledge 

Kaplan, A. M. & Haenlein, M. (2012). Social media: Back to the roots and back to the  

future.Journal of Systems and Information Technology. 14(2), 101-104. 

https://doi.org/10.1108/13287261211232126 

Kenski, K., & Stroud, N. J. (2006). Connections between Internet use and political efficacy, 

knowledge, and participation. Journal of broadcasting & electronic media, 50(2), 173- 

192. 

Karlsen, R. (2011). Velgernes valgkamp. In B. Aardal (Ed.), Det politiske landskapet: En studie 

av stortingsvalget 2009 [The political landscape. A study of the national election 2009] 

(pp. 41–64). Oslo, Norway: Cappelen Damm Akademisk 

Katz, J., Barris, M., & Jain, A. (2013). The social media president: Barack Obama and the 

politics of digital engagement. Springer. 

Kalnes, Ø. (2009). Norwegian parties and Web 2.0. Journal of Information Technology & 

https://doi.org/10.1108/13287261211232126


94 
 

 
 
 
 

Politics, 6(3-4), 251-266. 

Khurana, H., Basney, J., Bakht, M., Freemon, M., Welch, V., & Butler, R. (2009, April). 

Palantir: a framework for collaborative incident response and investigation. In Proceedings 

of the 8th Symposium on Identity and Trust on the Internet (pp. 38-51). ACM. 

Klinger. U. (2013). Mastering the art of social media. Information, Communication and 

Society. 16(5). 717-736. 10.1080/1369118X.2013.782329 

Kruikemeier, S., van Noort, G., Vliegenthart, R., & De Vreese, C. (2013). Getting closer: The 

effects of personalized and interactive online political communication. European Journal 

of Communication, 28(1), 53-66. 

Lachlan, K. A., & Levy, D. R. (2016). BIRGing, CORFing, and Twitter activity following a 

political referendum: Examining social media activity concerning the 2014 Scottish 

independence vote. Communication Research Reports, 33(3), 217-222. 

Lilleker, D. G., Tenscher, J., & Štětka, V. (2015). Towards hypermedia campaigning? 

Perceptions of new media’s importance for campaigning by party strategists in 

comparative perspective. Information, Communication and Society, 18, 747–765. 

Lipset, S. M.  (1959). Some social requisites of Democracy: economic development and political 

legitimacy. American Political Science Review. 53. 69-105. 

Loader, Brian D. & Dan Mercea (2011): Networking Democracy?, Information, Communication 



95 
 

 
 
 
 

& Society, 14:6, 757-769. 

Mascheroni, G., & Mattoni, A. (2013). Electoral campaigning 2.0—The case of Italian regional 

elections. Journal of Information Technology & Politics, 10(2), 223-240. 

McNair, J. B. (2012). An introduction to political communication (5th ed.). London, England: 

Routledge. 

Meti, V. Khandoba, P. K. Guru, M. C. (2015). Social Media for Political Mobilization in India: 

A Study. In Mass Communication Journalism 5(275). 1-4. doi:10.4172/2165 

7912.1000275. 

Norris, P. (2004). Electoral engineering: Voting rules and political behavior. 

Cambridge:Cambridge University Press. 

Norris, P. (2004). Political Communications: Encyclopedia of The Social Sciences. p.1. 

HarvardUniversity.Retrievedfrom(http://www.hks.harvard.edu/fs/pnorris/Acrobat/

Political%20Communications%20encyclopedia2.pdf) 

Obar, J. A., & Wildman, S. S. (2015). Social media definition and the governance 

challenge: An introduction to the special issue. Retrieved from 

http://ssrn.com/abstract=2633190 

Outhwaite. (2009). Habermas (2nd Ed.) Key contemporary thinkers. Polity. 

Papacharissi, Z. A., & Papacharissi, Z. (2010). A private sphere: Democracy in a digital age. 



96 
 

 
 
 
 

Polity. 

Parikh, K. H. (2012). Political Fandom in the Age of Social Media. University of London. 

Houghton Street, London: Media@LSE. 

Pearce, Jenny. (2010). Jenny Perce (ed.) Participation and Democracy in theTwenty-First 

Century (Jenny, P., Ed), Palgrave McMillian. 

Porta, D. D. (2011). Communication in movement. Information, Communication & Society, 

14(6), 800-819. https://doi.org/10.1080/1369118X.2011.560954 

Shah, D. V., McLeod, J. M., & Yoon, S. H. (2001). Communication, context, and community: 

An exploration of print, broadcast, and Internet influences. Communication 

research, 28(4), 464-506. 

Safko, L. (2010). The social media bible: tactics, tools, and strategies for business success. John 

Wiley & Sons. 

Seib, P. (2012). Real-time diplomacy: politics and power in the social media era. Palgrave 

Macmillan. 

Skoric, M. M., & Kwan, G. C. E. (2011). Platforms for mediated sociability and online social 

capital: the role of Facebook and massively multiplayer online games. Asian Journal of 

Communication, 21(5), 467-484. 

https://doi.org/10.1080/1369118X.2011.560954


97 
 

 
 
 
 

Skovsgaard, M., & Van Dalen, A. (2013). Dodging the gatekeepers? Social media in the 

campaign mix during the 2011 Danish elections. Information, communication & 

society, 16(5), 737-756. 

Small, T. A. (2008). Equal access, unequal success—major and minor Canadian parties on the 

net. Party Politics, 14(1), 51-70. 

Smith, K. N. (2011). Social media and political campaigns. University of Tennessee Honors 

Thesis Projects. Retrieved March, 28, 2018, from 

http://trace.tennessee.edu/utk_chanhonoproj/1470 

Stromer-Galley, J. (2000). On-line interaction and why candidates avoid it. Journal of 

communication, 50(4), 111-132. 

Thompson, J. B. (2013). Political scandal: Power and visability in the media age. John Wiley & 

Sons. 

Urbinati, N. (2006). Representative democracy: principles and genealogy. University of Chicago 

Press. 

Vaccari, C. (2008). Surfing to the Elysee: The Internet in the 2007 French elections. French 

Politics, 6(1), 1-22. 

Vergeer, M. (2013). Politics, elections and online campaigning: Past, present... and a peek into 



98 
 

 
 
 
 

the future. New media & society, 15(1), 9-17. 

Vitak, J. et al. (2008). “Poking” People to Participate: Facebook and Political Participation in 

the 2008 Election.  Michigan State University, Department of Telecommunication, 

Information Studies and Media. Retrieved April 5, 2018, from 

https://www.academia.edu/2958416/_Poking_People_to_Participate_Facebook_and_Poli

tical_Participation_in_the_2008_Election_Jessica_Vitak_Andrew_Smock_Paul_Zube 

Woolf, Alex (2006). Systems of Government: Democracy. London: M. Evans and Company 

Zibechi, R. (2010). Dispersing power: Social movements as anti-state forces. AK Press. 

Zittel. T. (2007). Participatory democracy and political participation. New York: Routledge. 

 

 

 

https://www.academia.edu/2958416/_Poking_People_to_Participate_Facebook_and_Political_Participation_in_the_2008_Election_Jessica_Vitak_Andrew_Smock_Paul_Zube
https://www.academia.edu/2958416/_Poking_People_to_Participate_Facebook_and_Political_Participation_in_the_2008_Election_Jessica_Vitak_Andrew_Smock_Paul_Zube

