
vi 
 

 
 
 
 

 

Table of Contents 

Page 

Abstract .......................................................................................................................................... iii 

Acknowledgements ........................................................................................................................ iv 

List of Tables .................................................................................................................................. x 

List of Figures ................................................................................................................................ xi 

List of Abbreviations .................................................................................................................... xii 

Chapter 1: Introduction ................................................................................................................... 1 

Literature Review and Problem Analysis.................................................................................... 2 

Political communication. ......................................................................................................... 3 

Social media. ........................................................................................................................... 4 

Social media in India. .............................................................................................................. 5 

Social media and political communication. ............................................................................. 6 

Political parties and political communication in social media. ............................................... 8 

Statement of Problem ................................................................................................................ 11 

Research Questions ................................................................................................................... 12 

Objectives of Research .............................................................................................................. 13 

Significance and Scope of the Study ......................................................................................... 13 



vii 
 

 
 
 
 

Research Methodology .............................................................................................................. 15 

Participants and subjects under study. ................................................................................... 15 

Sources................................................................................................................................... 16 

Tools and techniques. ............................................................................................................ 16 

Assumptions and Limitations .................................................................................................... 16 

Disposition ................................................................................................................................ 17 

Chapter 2: Theoretical Framework ............................................................................................... 20 

Political Communication ........................................................................................................... 20 

Public Sphere and its Evolution ................................................................................................ 21 

Political Communication in Democracy and the Role of Public Sphere .................................. 24 

Social Media, Public Sphere and Democracy ........................................................................... 29 

Chapter 3: Indian National Political Parties’ Facebook Strategy: Findings of the Conducted 

Interviews ...................................................................................................................................... 34 

Method ...................................................................................................................................... 34 

Social Media and Change in Political Communication: Views of Indian national political 

parties ........................................................................................................................................ 35 

Social Media or Traditional Media? Comparing importance given by Indian National Political 

Parties ........................................................................................................................................ 39 

Indian National Political Parties’ Facebook Strategy ............................................................... 42 

Sharing information creatively. ............................................................................................. 42 



viii 
 

 
 
 
 

Connecting with the youth. .................................................................................................... 46 

Bypassing gate-keepers. ........................................................................................................ 47 

Interactions with people and consideration of Feedback. ...................................................... 49 

Chapter 4: Indian National Political Parties’ Facebook Use: Online Interactions in Practice ...... 53 

Method ...................................................................................................................................... 53 

Important Notes ......................................................................................................................... 54 

Facebook Pages of Indian National Political Parties: Basic Information ................................. 54 

Display picture. ...................................................................................................................... 55 

Cover. .................................................................................................................................... 56 

Different sections in the Facebook pages. ............................................................................. 56 

Popularity of Indian national political parties in Facebook. .................................................. 63 

Interactions in the Facebook Pages of Indian National Political Parties................................... 66 

Activeness in the Facebook pages. ........................................................................................ 67 

Openness of the Facebook pages of Indian national political parties. ................................... 72 

Responses of Indian national political parties to the comments from people ....................... 77 

Chapter 5: Conclusions and Recommendations ........................................................................... 82 

Research Questions and Main Findings of the Study ............................................................... 82 

Importance of Facebook as a part of social media for Indian national political parties ........ 82 

Facebook strategy of Indian national political parties ........................................................... 84 



ix 
 

 
 
 
 

Use of Facebook pages by Indian national political parties and people’s engagement in these 

pages ...................................................................................................................................... 85 

Claimed strategy of using Facebook pages versus use of the pages in practice .................... 85 

Recommendations ..................................................................................................................... 88 

Bibliography ................................................................................................................................. 90 

 

 

 

 

 

 

 

 

 

 

 

 

 


